HENRY SILVA RUTA LEE “BUDDY LESTER THE CROSBY BROTHERS PHILLIP, DENNISaw LINDSAY |PANAVISION: AfaRnITRUIAU 


UTIVE PRODUCE 


JOHN STURGES FRANK SINATRA HOWARD W. KOCH AN E-C PRODUCTION UNITED fi ARTISTS 


Pore EA ak 


5 Cols. x 200 Lines—1000 Lines (71.4 Inches) 


WR BY 


R. BURNETT 


Mat 504 


Advertising _ 


FRANK SINATRA DEAN MARTIN. =i 
PETER LAWFORD SAMMY DAVIS ve. JOEY BISHO 
are someining to see in 


HENRY SILVA RUTA LEE BUDDY LESTER / THE CROSBY BROTHERS PHILLIP, DENNIS aw LINDSAY [PANAVISION’ TECHNICOLOR’) 


WRITTEN BY DIRECTED BY PRODUCED BY EXECUTIVE PRODUCER RELEASED THRU | 


W. R. BURNETT / JOHN STURGES / FRANK SINATRA / HOWARD W.KOCh / AN E-C PRODUCTION / UNITED [IBQARTISTS 


6 Cols. x 169 Lines—1014 Lines (72 Inches) Mat 601 


PAGE 2 © 1962, United Artists Corporation 


IN ALL THE HISTORY OF HIGH ADVENTURE 
Swpsionionly 
HEROIGALLY. LIVED ON THE SCREEN! 


FRANK SINATRA DEAN MARTIN 
SAMMY DAVIS x. PETER LAWFORD JOEY BISHOP 


HENRY PUUNUNTOTM TECHNICOLOR’ 


HENRY SILVA RUTA LEE BUDDY LESTER / THE CROSBY BROTHERS PHILLIP, DENNIS wl NDSAY IPA Am ity 
W.R BURNETT / JOHN STURGES / FRANK ‘SINATRA / HOWARD W. KOCH / AN E-G PRODUCTION / UNITEDEUSARTISTS 


5 Cols. x 155 Lines—775 Lines (55 Inches) Mat 503 


_ SINATRA MARTIN 
DAVIS. LAWFORD BISHOP 

© man, it’s the 
wildest! 


S Grgeants 


HENRY SILVA RUTA LEE BUDDY LESTER PANAVISION” WISER THOM 
THE CROSBY BROTHERS PHILLIP, DENNISswLINDSAY W.R. BURNETT 
omecreoJQHN STURGES **32<«°F RANK SINATRA sssexres HOWARD W. KOCH 

AN E-C PRODUCTION crceaseo nou UNITED [EJARTISTS 


FRANK SINATRA DEAN MARTIN 
SAMMY DAVIS ue PETER LAWFORD JOEY BISHOP 


AIK TECHNICOLOR™ 


THEATRE Released thru UNITED [IJ ARTISTS 


aD ANE A ie ee | 


2 Cols. x 63 Lines—126 Lines (9 Inches) Mat 203 2 Cols. x 42 Lines—84 Lines (6 Inches) Mat 202 


SINATRA MARTIN 
DAVIS. IAWFORD 
BISHOP 


man, it’s the L 
wildest! F 


Man TECHNICOLOR’ 


Released thru UNITED [I] ARTISTS 


Toe en ee: eS 


| Col. x 98 Lines (7 Inches} 
Mat 104 


ORDER AD MATS 
FROM NATIONAL 
SCREEN EXCHANGE 


The following ads and scene cuts are 


included on the composite mat available 


at a special low price at National Screen: 


ADS 201, 203, 101, 102, 103. 


SCENES 1A and 2C. 


SINATRA MARTIN 

DAVIS. [AWFORD 

BISHOP age 
WLOVY/ 


CAT. CUY f- 


SINATRA MARTIN 
DAVIS. [AWFORD 


BISHOP a 


HENRY’SILVA RUTALEE BUDDY LESTER IPANAVISION TECHNICOLOR 


THE CROSBY BROTHERS PHILLIP, DENNIS an LINDSAY W. R. BURNETT 
orecrer (HN STURGES °eoguce°FRANK SINATRA sxeceevsHOWARD W. KOCH 
AN E-G PRODUCTION RELEASED mew UNITED EEYARTISTS 


T 4 E A T R E 
3 Cols. x 138 Lines—414 Lines (30 Inches) Mat 304 
DDY LESTER [PANAVISION” ANISTON TECHNICOLOR : 
RITTEN BY peice : : Ar 
JILLIP, DENNISsnsLINDSAY W.R. BURNETT — “ ea ee 
sbook, e all other 
FRANK SINATRAssseveesHOWARD W. KOCH ee eee 
(ON UNITED EEYARTISTS eg oe 
RELEASED THRU terial, has been’approved under 
¢ A 7 : the MPAA Advertising Code as a self- 
regulatory procedure of the Motion 
ches) Mat 302 Picture Association of America. All in- 


quiries on this procedure, which is vol- 
untarily subscribed to by the major 
motion picture companies, may be add- 
Mat 402—4 Cols. x 183 Lines—732 Lines ressed to: Advertising Code Adminis- 
trator, Motion Picture Association of 
America, 28 W. 44th St., N.Y. 36, N.Y. 


PETER 


DAVIS. LAWFORD 


JOEY 


BISHOP 
SERGEANTS | 


They're Gamblers...They’re Lovers...They’re 
The Wildest Characters In All The West! 


CO-STA 


HENRY SILVA RUTA LEE BUDDY LESTER / THE CROSBY BROTHERS PHILLIP, DENNIS »LINDSAY PANS TW TECHNICOLOR® 


WRITTEN BY UTIVE PROD LEASED T 


W.R. BURNETT / JOHN STURGES / FRANK SINATRA / HOWARD W. KOCH / AN E-C PRODUCTION / UNITED EEJARTISTS 


. H e A j R E 


I 


5 Cols. x 132 Lines—660 Lines (47 Inches) Mat 502 


SiAATRA MARTIN 

DAVIS. LAWFORD 

BISHOP 
ss 


\ SINATRA MARTIN DAVIS. TAWFORD BISHOP 


: SERGEANTS 
é THEATRE MANNION TECHNICOLOR = 
Released thru UNITED [IE ARTISTS 
Pa SS 


2 Cols. x 14 Lines—28 Lines (2 Inches) 


| NRE man, it’s the Coley 
SINATRA MARTIN ae ee SERGEANTS 
DAVIS. LAWFORD - SERGEANTS 


JOEY 
BISHOP 


MAIN EMINS(ON TECHNICOLOR” 


Released thru UNITED [JJ artists 


ZIVNINIW TECHNICOLOR" 


Released thru UNITED [IL] ARTISTS 


Lite at ee 


4 Gea 2 Cols. x 28 Lines—56 Lines (4 Inches) | Col. x 70 Lines (5 Inches) 
Both on Mat 201 Mat 103 


Suystonicnly 


4 Cols. x 123 Lines—492 Lines (35 Inches) 


Pees Ao Ree 


te ea <a sce tera ptt — 
% 


3 Cols. x 100 Lines—300 Lines (2! Inches) 


ae 


IN ALL THE HISTORY OF HIGH ADVENTURE 
I ntti a =a ae onl ll 


SINATRA MARTIN 
DAVIS. [AWFORD 


JOEY 


BISHOP 


They're gamblers.. 
They're lovers... 


They’re 

the wildest 
characters in 
all the west! 


HENRY'SILVA RUTA LEE. BUDDY LESTER PANAVISION MISERIES 
THE CROSBY BROTHERS PHILLIP, DENNIS wsLINDSAY W. R. BURNETT 
onecreoQHN STURGES **39 FRANK SINATRA: seco HOWARD W. KOCH 

AN E-C PRODUCTION wcceasco no NITED [EVARTISTS 


Tern vAS Takes 


FRANK SINATRA DEAN MARTIN casio nia sae 


SAMMY DAVISs. PETER LAWFORD JOEY BISHOP 


HENRY "SILVA RUTA LEE BUDDY LESTER / THE E CROSBY BROTHERS PHILLIP, DENNIS » LINDSAY [PANAVISION") PANAVISION” IW TECHNICOLOR 
W.R-BURNETT / JOHN STURGES / FRANK SINATRA. HOWARD W-KOCH / AN E-C PRODUCTION / UNITEDIEJARTISTS 


Mat 305 


This Ad Also Available As Mat 501 
5 Cols. x 155 Lines—775 Lines 


Mat 404 


IN ALL THE HISTORY OF HIGH ADVENTURE 
HERGIGALLY LIVED ON THE SCREEN! 


FRANK 
SAMMY DAVIS sr. PETER 


are 


HENRY SILVA RUTA LEE BUDDY LESTER / THE GROSBY BROTHERS PHILU 
WER BURNETT / JOHN STURGES / FRANK SINATRA / HO! 


eo ee 


3 Cols. x 75 Lines—225 Lines (16 Inches) 


FRANK 


SINATRA MARTIN 


PETE 


HENRY SIVA RUTA LEE BUDDY LESTER [PANAVISION"| il TECHNICOLOR” 
THE CROSBY BROTHERS PHILLIP, DENNIS.uLINDSAY W.R. BURNETT 


omeseUOHN STURGES **sv<<°FRANK SINATRAsssevesHOWARD W. KOCH 
AN E-C PRODUCTION cc.easeo re UNITED ELARTISTS 


1h ee RE 


2 Cols. x 98 Lines—196 Lines (14 Inches} Mat 205 


To MoE A eee 


E 


OIRECTED BY 


HENRY SILVA RUTA LEE BUDDY LESTER/ THE GROSBY BROTHERS PHILLIP, DENNIS..LINDSAY WR BURNETT/ JOAN STURGES 
FRANK SINATRA / HOWARD’ W: KOCH / AN E-C PRODUCTION / UNiTEDMMMARTISTS —[PANAVISION” 


aie ere TECHNICOLOR’ 


3 Cols. x 103 Lines—309 Lines (22 Inches} Mat 303 


Serseants 


O-STARRING INTRODUCING 


HENRY SILVA RUTA LEE BUDDY LESTER / THE CROSBY BROTHERS PHILLIP, DENNIS LINDSAY 


PANAVISION’ WIZATTTRVMIS WR BURNETT / JOHN STURGES 7 FRANK SINATRA 


EXECUTIVE PRODUCER RELEASED T' 


HOWARD W. KOCH. / AN E-C PRODUCTION / UNITED EENARTISTS 


4 Cols. x 100 Lines—400 Lines (29 Inches) 


Mat 405 


PAGE s 


FRANK MA 
SAMMY PETER 


DAVIS. (AWFORD BISHO 


Va == 
the Indians 
are funny. 
in... y 


CO-STARRING INTRODUCING 


HENRY SILVA RUTA LEE BUDDY LESTER / THE CROSBY BROTHERS PHILLIP, DENNIS anuLINDSAY|PANAVISION” PANAVISION" TECHNICOLOR’ 


WRITTEN BY DIRECTED BY PRODUCED BY EXECUTIVE PRODUCER RELEASED THRU 


W.R. BURNETT / JOHN STURGES / FRANK SINATRA / HOWARD W. KOCH / AN E-C PRODUCTION / UNITEDIUNARTISTS 


fe Be A a RE 


4 Cols. x 90 Lines—360 Lines (26 Inches) Mat 403 


CO-STARRIN Rok Seen ee 


HENRY SIVA RUTA LEE BUDDY LESTER / THE CROSBY BROTHERS PHILLIP, DENNIS. LINDSRY PA PANAUSION” TECHINICOLOR' 


W.R BURNETT / JOHN STURGES / FRANK SINATRA / HOWARD W. KOCH / AN E-C PRODUCTION / UNITEDIEEYARTISTS 


T H E A t R E 


4 Cols. x 135 Lines—540 Lines (39 Inches) Mat 40! 


PAGE 8 


Official Billing 


‘Frank Sinatra) Dean Martin --- 
Sammy Davis, Jr. - 

Peter Lawford 0% 

Joey Bishop i 


in 


Sergeants 3 de 


co-starring 
Henry Silva 35% 
Ruta Lee 35% 
Buddy Lester 35% 
. introducing The Crosby Brothers 35% 
Phillip, Dennis, and Lindsay 35% 
Written by W. R. Burnett 35% 
Directed by John Sturges 35% 
Produced by Frank Sinatra 35% 
Executive Producer Howard W. Koch 35% 
Panavision® 35% 
Technicolor® 35% 
An E-C Production 35% 
Released thru United Artists 25% 


# Must be same size, type and on one line in all ads 4 columns or wider. 
* All star names must be same size as title. 


The Story (Not For Publication ) 


Three cavalry sergeants in the old west are sent to find out why 
the telegraph line to Medicine Bend has been cut. They are Mike 
Merry (Frank Sinatra), Chip Deal (Dean Martin) and Larry Barrett 
(Peter Lawford), happy-go-lucky, plucky soldiers of fortune who have 
just wrecked the Antler Bar in a friendly fight with buffalo hunters 
who were bullying an ex-slave named Jonah (Sammy Davis, Jr.). With 
no place to go, now that he is free, Davis accompanies the three 
buddies and their detail through the Dakota Badlands. 

At Medicine Bend they are ambushed by Mountain Hawk (Henry 
Silva) and his renegade "Ghost Dancers," a fanatical Indian cult 
obsessed with the compulsion to kill all white men. After a hectic 
and hilarious battle, the scldiers get back to Fort McClelland. Law- 
ford's enlistment is up and he plans to leave the army and marry 
Amelia (Ruta Lee) but his pals have other ideas. When Sergeant 
Boswell, a by-the-books boor (Joey Bishop}, is ordered to replace 
Lawford, Sinatra and Martin slip him a "mickey" and Lawford is 
ordered to return to duty until his tour of duty officially expires—a 
matter of hours. 

At the now deserted town of Medicine Bend, where a garrison 
is established under Sinatra's command, Davis tells the slightly 
drunk Martin that he knows where the Indian leaders are. Martin 
tells Sinatra that this is their chance to be heros, but Sinatra regards 
Martin's story as typically untrustworthy and eventually jails his buddy 
to keep him from taking off by himself. Howevevr, Davis gets his 
huge white mule to kick the jail-house down and a non-plussed Martin 
steps from the wreckage to follow Davis in search of adventure and 
glory. They stumble upon the entire tribe and Martin allows himself 
to be captured in order to create enough of a diversion for Davis to 
slip away and alert the garrison. Sinatra, however, refuses to risk the 
detachment and only he and Lawford come after Martin. They, too, 
are captured. When they see Colonel Collingwood (Richard Simmons} 
and his entire regiment march unwittingly into a trap set by the 
Indians, they are helpless to warn them until Davis manages to blow 
the alert on his battered bugle. 

In the hell-for-leather battle that follows, the soidiers rout the 
Indians. The three sergeants are rescued and decorated for bravery. 
Davis is made a trooper. Lawford, thinking he is now a civilian, drives 
off with Ruta, but Sinatra and Martin have tricked him into another 
enlistment and they send Bishop to arrest him for desertion. 


(Running Time: 112 Minutes ) 


The Cast 


First Sergeant Mike Merry ..........0.:...ccccssscccssiesctseesees, Frank Sinatra 
Sergeant Chip Deal ............ bi ii cchucnsstire eee RE ones Dean Martin 
SUOMI SAIS ie te eee Sammy Davis, Jr. 
SHAN ATEMT EY Seat IIEE iiss dates vks ocscsane cs nae Peter Lawford 
Sergeant Major Roger Boswell o...00000.0.0..0occococoeeccccececees Joey Bishop 
PURCUAPVE SRR NWN ccc SC ee ee Ss eee Henry Silva 
PU ert ee Ae ee ki ee Ruta Lee 
NIG NBEO sec decad ony ses go ttnac esos oesdeareacsecnives: Buddy Lester 
ROPE EI oc hin tc ade en Phillip Crosby 
ene o PRgRe ee. et eee pee ee) oi Dennis Crosby 
PIVEN Ve Hee fe ee ue, ae Lindsay Crosby 
Production Staff 

ce ekg ERR SE ST ACTEL OD See tA OME I ERT «ate John Sturges 
PIGGUBd ON ce a ee, os Frank Sinatra 
Rrecarnve Praduoey, i. es Cn ee eee Howard W. Koch 
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Exteriors filmed on location near Kanab, Utah 
and at Bryce Canyon National Park, Utah 


An E-C Production 
Released thru United Artists 
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Frank Sinatra 


Frank Sinatra Likes Demands 


Of Being A Producer - Star 


Frank Sinatra’s production “Ser- 
geants 3,” filmed in Panavision and 
Technicolor for United Artists re- 
lease, is a spectacular with all 
of the ingredients of racking up 
record box office grosses throughout 
the world. The picture will open 
Bier hase at the ....-¢.... Theatre. 


It is Sinatra’s second film, under 
his production aegis, for United 
Artists. Sinatra makes the decisions 
on budget, cast, story and logistics. 
It is a multi million dollar opera- 
tion which could well keep its top 
executive on the go 24 hours a day, 
but Sinatra doesn’t need nor have 
that much time for this is only one 
operation within his growing finan- 
cial empire. 


The producer-star sleeps only 
four hours a day and devotes most 
of. the 20 other hours to work. It 
is no big strain on him for he is 
one individual who thrives on work 
and can constantly render decisions 
on: problems when absorbed with 
hundreds of others. 


Among Sinatra’s other interests 
are restaurants, a record company 
and hotels. All of these interests are 
functioning with great success and 
profits. flowing in provide more cre- 
ative thinking for the head of the 
empire. 


Sinatra is constantly ,on the tele- 
phone. His personal contact with 
talent, tycoons and politicians is 
one of the secrets of his success. 

He is constantly on the lookout 
for original stories or ideas and is 
prolific in offering the latter him- 
self. He also has a keen eye for 
businesses or properties which 
could interest him and with which 
he could make money. 


Sinatra likes business and financ- 
ing. He has found a new field in 
which creative thinking can pay off, 
but more important, it is one which 
he feels at home in. 


Three TY Stars 


Three famous television and 
nightclub comedians have major 
roles in Frank Sinatra’s “Sergeants 
3,” an E-C production for United 
Artists release opening...... at the 
Be tice Theatre. Joey Bishop, star of 
his own TV series and sometime 
substitute for Jack Paar on the 
NBC-TV “Tonight” show, stars in 
the Panavision and Technicolor 
western while Buddy Lester, a night- 
club performer, co-stars and Hank 
Henry, Las: Vegas Silver Slipper 
star, is featured. All three have 
straight dramatic parts. 


(Bic a gi I a 2 cs aa 
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‘Sergeants 3,’ Rollicking, Gusty Western, Stars 
Sinatra, Martin, Davis, Jr., Lawford and Bishop 
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Dean Martin 
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Peter Lawford 


(Advance Production Feature) 


“Sergeants 3,” a rollicking, gusty story of the most action-packed era of American history, the winning of 
the West, is one of the biggest outdoor adventure films to be made by Hollywood. The Frank Sinatra production, 
filmed in Panavision and Technicolor for United Artists release, is slated to open ....... atthe ....... Theatre. 

Famed writer W. R. Burnett has fashioned a screenplay that has been literally tailored for the unique talents 
of some of show business’ most colorful personalities. 


Frank Sinatra and Pals 
Star in ‘Sergeants 3’ 


One of the most glamorous casts 
ever assembled (or, in this case, 
re-assembled) star in offbeat char- 
acterizations in “Sergeants 3,” 
Panavision, Technicolor production 
opening at the 
Theatre through United Artists re- 
lease. Singly leading performers in 
virtually every area of the enter- 
tainment business and, jointly, an 
irresistible powerhouse of talent 
which has cracked records in mo- 
tion pictures, nightclubs, television, 
record sales, personal theatre ap- 
pearances and any other existing 
medium, Frank Sinatra, Dean Mar- 
tin, Sammy Davis, Jr., Peter Law- 
ford and Joey Bishop have long 
been the nucleus of a closely: knit 
group of friends in Hollywood. 
Their comradery and taste for each 
other’s company, talents and sense 
of humor, brought them together 
last year in Sinatra’s production of 
“Oceans 11.” This “summit” group 
of entertainers has been referred 


Mat 3B 


Artist Jack Davis, famous for his wild illustrations in “Mad” magazine, here lends his creative 
touch to an interpretation of the merry mad-cap goings on in Frank Sinatra’s E-C production in 


Panavision and Technicolor, “Sergeants 3,” which will open 


.. at the 


Theatre. It 


is a United Artists release. Reading in any direction you like are: Frank Sinatra, Dean Martin, 
Sammy Davis, Jr., Peter Lawford, Joey Bishop and a few million Indians. 


to as the most potent repertory com- 
pany in Hollywood’s history. 

Adding to the all-star cast are 
Henry Silva and Ruta Lee, the only 
femme headliner in the cast. Miss 
Lee, a “champagne” blonde, was 
signed by Sinatra after he saw 
her in a television performance and 
was impressed with her acting and 
appearance. 

The Crosby Brothers, Phillip, 
Dennis and Lindsay (Bing’s boys) 
are introduced on the screen in the 
roles of cavalry troopers. 

Buddy Lester, a foremost night- 
club comedian and another “Ocean’s 
11” veteran, continues to show his 
versatile talents as a dramatic ac- 
tor with his portrayal of a chief 
Indian scout. Another “Ocean’s 11” 
alumnus, Hank Henry, a regular 
fixture at Las Vegas’ Silver Slipper, 
also has a role in “Sergeants 3.” 


War, Anybody? 


Enough of an arsenal was used 
on location for the filming of Frank 
Sinatra’s “Sergeants 3,” an E-C 
Production in Panavision and Tech- 
nicolor for United Artists release 
OPEnili coe athens wis acc 
Theatre, to have been enough to 
start a major war during the Indian 
Wars of the 1870s. The prop de- 
partment had gathered some 35,000 
arrows, 200 tomahawks, 100 spears, 
862 rifles, 350 revolvers, 235 sabers, 
59,000 blanks, 20 barrels of gun- 
powder, and other explosives, and 
a large assortment of knives and 
clubs. The action packed western 
stars Sinatra, Dean Martin, Sammy 
Davis, Jr., Peter Lawford and Joey 
Bishop. 


New Old West 


For location shooting of Frank 
Sinatra’s shoot-em-up Technicolor 
and Panavision production of 
“Sergeants 3,” opening ........ at 
Wee fate ok Theatre, through 
United Artists, the old west was 
virtually reconstructed not far from 
Las Vegas. There Sinatra, Dean 
Martin, Sammy Davis, Jr., Peter 
Lawford and Joey Bishop were wont 
to romp when off duty from their 
“army” chores. The company built 
three large sets, two complete Old 


West towns and an army fort near 
Kanab, Utah. 


The personalities are Sinatra, Dean Martin, Sammy Davis, 
Jr., Peter Lawford and Joey Bishop, who comprise one of the 
most publicized casts ever assembled to star in offbeat char- 
acterizations. “Sergeants 3” was personally produced by Sinatra, 
who was determined to give it grandiose production values with 


RUTA LEE GETS 
FEMININE LEAD 


After seven movie and 500 lead- 
ing TV roles during the past seven 
years, actress Ruta Lee has finally 
become Hollywood’s newest glam- 
our queen. She ascended to her 
throne as the only femme star with 
Sumiteers Frank Sinatra, Dean 
Martin, Sammy Davis, Jr., Peter 
Lawford and Joey Bishop in United 
Artists’ “Sergeants 3,” a multimil- 
lion dollar Panavision and Techni- 
color western, opening ........ at 
fnew eee Theatre. 

Ruta, who began her career as 
one Of the brides in “Seven Brides 
for Seven Brothers,” has been a 
leading lady in hundreds of TV 
dramas, has done many TV filmed 
commercials and has had roles in 
“Witness for the Prosecution,” 
“Funny Face,” “Gaby,” “Marjorie 
Morningstar” and, more recently, 
“Operation Eichman.” 

It was a TV role which won her 
film stardom, though, for Frank 
Sinatra saw her in a western and 
had her signed the next day as the 
leading lady in “Sergeants 3.” 
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Mat 1A 
Ruta Lee has the feminine lead 
in Frank Sinatra’s E-C produc- 
tion, “Sergeants 3.” The pie- 
ture, filmed in Panavision and 
Technicolor, opens ....... at 


ENG a csyeicacte 5 . Theatre through 
United Artists release. 


top quality added through the sign- 
ing of a famed outdoor film director, 


writer, cameraman and one_ of 
Hollywood’s foremost production 
experts. 


John Sturges, whose previous di- 
rectorial accomplishments included 
“Bad Day at Black Rock,” “The 
Magnificent Seven,” “The Old Man 
and the Sea” and “Gunfight at the 
O.K. Corral,” directed this mam- 
moth project. 


The executive producer on the 
picture, and also on Sinatra’s pro- 
duction, “X-15,” is Howard W. 
Koch, whose production know-how 
has guided many major productions 
to successful conclusions. 


Winton Hoch, Director of Pho- 
tography on “Sergeants 3,” and a 
three-time Academy Award winner 
for color photography (“The Quiet 
Man,” “She Wore a Yellow Rib- 
bon” and “Joan of Are”) worked 
with Technicolor on a new color 
treatment which makes the picture 
one of the sharpest and best color 
films ever exhibited. 


Billy May, who conducted and 
arranged much of the music for 
Frank Sinatra’s record albums, has 
composed and conducted a most 
unique music score for the picture. 


Adding to the film’s all-star cast 
is Henry Silva, another “Ocean’s 
11” veteran who Sinatra believes is 
one of the most talented young 
actors in films and TV today. An- 
other co-star is Ruta Lee, the only 
femme leading player in the cast, 
and one of TV’s most prolific lead- 
ing ladies, who was signed by Koch 
after Sinatra saw her in a television 
western and was impressed with her 
talent and looks. Buddy Lester, the 
nightclub comic who is showing a 
new face as a solid dramatic per- 
former, repeats his “Ocean’s 11” 
association by co-starring as an 
Indian scout in the picture. 


The Crosby brothers, Phillip, 
Dennis and Lindsay (Bing’s boys), 
make their screen debuts together 


in the picture by portraying cavalry 
troopers. 


The exteriors of the picture were 
filmed on locations near Kanab, 
Utah, where the backgrounds are 
sweeping panoramas of vast dis- 
tances, prairies, buttes and canyons. 
Some scenes were also filmed at 
Bryce Canyon National Park with 
the co-operation of the Department 
of the Interior. 
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Sammy Davis, Jr. plays an important dramatic role in the Pana- 


vision Technicolor film, “Sergeants 3,” which will open. . . 
Theatre through United Artists release. Also 
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starred are Frank Sinatra, Dean Martin, Peter Lawford and Joey 


Bishop. 


Where’s The Shootin’? 


By Sammy Davis, Jr. 


Sammy Davis, Jr. has a key role in “Sergeants 3,” Techni- 


color Panavision western which will open 


the 


For a few years now, I’ve been 
dreaming, planning and working 
hard for that time when I’d made 
it big as an actor in a western 
movie. Now, it has come about and 
I’m right up there with my pals, 
Frank Sinatra, Dean Martin, Peter 
Lawford and Joey Bishop under 
western skies in a picture called 
“Sergeants 3” for Frank’s own 
company, E-C Productions, and 
United Artists release. 

Now don’t think I’m complaining, 
‘cause this is a real big, big picture 
and I got a good salary and had 
nothing but fun, but it just wasn’t 
what I anticipated for my first west- 
ern. 

First, I got myself some of the 
finest fastdraw guns ever made and 
I practiced drawing, twirling and 
firing so long and so hard that even 
my expert friends, such as Rodd 
Redwing (the fastest draw artist 
alive and who appears in “Sergeants 
3,” said that I could match with the 
best. But, what did I get in this 
western debut? A small, dented 
bugle to carry! 

Second, I learned how to ride. I 
got on horses as often as possible 
and even got to the point where I 
could get fancy in making a horse 
rear and paw air as I sat on him 
majestically. I pictured myself on 
a white stallion racing over the 
plains, but then I had to be con- 
tent with a huge white mule named 
“Ceffie.” 

Third, I’ve been reading up on 
the West for years. I did so much 
research that prop men and writers 
began asking me what was what in 
those days when the West was won. 
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Theatre through United Artists release. 


But, honestly, | never came across 
any gunmen or soldiers compared 
to Frank, Dean and Peter. Those 
guys made more Indians bite the 
dust that the whole 7th Cavalry ever 
did. 

I would like to confide in you 
that there is at least one Western 
relic [ use in this picture that is 
authentic and which really did help 
win the West for Hollywood. John 
Wayne loaned me the beat-up hat 
he has worn in just about every 
western he’s made for the past 
twenty years. I wore it with pride 
and hope it will make you think I 
really am a true man of the Old 
West. 


Star Stunt 


One of the most dan- 
gerous stunts in Frank 
Sinatra’s “Sergeants 3,”° 
an E-C Production in 
Panavision and Techni- 
color for United Artists 
release opening 
the ...... Theatre, was 
performed by the produe- 


er-star himeelf. Sinatra 
hung underneath a horse- 
pulled wagon, traveling at 


45 m.p.h., and _ pulled 
himself up on top over 
the side to do battle with 
some Indians. He stars in 
the action packed west- 
ern with Dean Martin, 
Sammy Davis, Jr., Peter 
Lawford and Joey Bishop. 


Sull 8-93 
Although Joey 


Bishop plays 
“Sergeants 3,” opening 
his familiar dead-pan delivery manages to bring the house down 
with laughter. The Panavision Technicolor production is released 
through United Artists. 
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Busy Joey Bishop 
Plays ‘Straight’ 
And Comic Roles 


Joey Bishop is off on a successful 
spree with two careers in show 
business. First, as a comedian and 
television situation comedy series 
star and, second, as a dramatic 
actor in motion pictures. The only 
similarity between the two is that 
he is going forward with a policy 
of no smiling—only straight faces. 


“It’s my trademark,” claims Bis- 
hop. “I’ve got to be consistent in 
infusing it into both characters so 
one character, namely me, can con- 
tinue to eat well.” 


Bishop’s latest straight-face dra- 
matic assignment is his starring 
role with pals Frank Sinatra, Dean 
Martin, Sammy Davis, Jr., and 
Peter Lawford, in United Artists’ 
“Sergeants 3” which opens......at 
the =43. cee Theatre. In the multi- 
million dollar Panavision and Tech- 
nicolor western, he plays a “by-the- 
book” sergeant major at a_post- 
Civil War cavalry post. He man- 
ages to keep a straight face while 
still exuding some downright funny 
actions and re-actions. 


“T may have kept a straight face 
in the picture,” states Bishop, “but 
it was darn hard to do it between 
filming scenes with my co-stars. 


“We put on quite a show for the 
rest of the cast, crew and even the 
set visitors, but it was mainly for 
ourselves. If we just filmed the be- 
tween scenes stuff, we’d have had 
a hit comedy.” 

The actor-comedian’s previous 
movie appearances were in “Oceans 
11,” “Onionhead” and “The Naked 
and the Dead.” 


What does he prefer—acting or 
comedy ? 

“I prefer to make money as an 
entertainer. So, sometimes it takes a 
funny line, or two, or just a serious 
grunt or sigh.” 


Seriously, Bishop is, and always 
will be, a wit who enjoys his work 
as a comedian. He now headlines 
at the foremost nightclubs from 
coast-to-coast and is often making 
highly paid guest TV appearances 
where his famous ad lib wit is dis- 
played. 

“Or,” adds Bishop, “I just gotta 
be great with the humor in order 
to protect myself from those sing- 
ers-turned-comedians I pal around 
with!” 


PANORAMIC SET 
FOR ‘SERGEANTS 3° 


“Sergeants 3,” the action-packed 
western filmed in Panavision and 
Technicolor, starring Frank Sinatra, 
Dean Martin Sammy Davis, Jr., 
Peter Lawford and Joey Bishop was 
filmed for the most part on loca- 
tion at Kanab, Utah where it util- 
ized the sweeping panoramas of vast 
distances, prairies, buttes and can- 
yons as well as three specially con- 
structed outdoor sets—a cavalry 


fort and two complete western 
towns. The picture opens ......at 
the eee Theatre through United 


Artists release. 

Two hundred and fifty Holly- 
woodites journeyed to Kanab (pop. 
1,400), the “Little Hollywood” of 
the West where many famous west- 
ern films had previously been made. 
Thousands of period costumes, hun- 
dreds of wigs, truckloads of guns 
of all makes and more truckloads of 
props and equipment moved into 
the area. In addition, horses and 
wranglers had to be shipped in from 
California to augment those in and 
around Kanab. Hundreds of local 
citizens were employed to construct, 
drive, cater, wrangle livestock and 
to act as extras in the picture. 

The use of aircraft for the loca- 
tion shooting was unique in motion 
picture making. Numerous planes, 
single and twin engine (including 
DC-3s and Convairs), shuttled al- 
most hourly between Los Angeles, 
Las Vegas and Kanab. The small 
kanab airport was renamed “Sina- 
tra Airport” during the filming 
there, and the players were taken 
to work by heliocopter-ferries from 
Parry Lodge, where they lived while 
on location. Each copter carried two 
passengers with the pilot. 


Mat 3A 


This is how cartoonist Al Hirschfeld interprets the hilarious heroics in “Sergeants 3,” Panavision 
Technicolor adventure opening ........ atthe ons 5.5. Theatre, through United Artists release. 
Fighting the Indians are Frank Sinatra, Peter Lawford and Dean Martin. The patriotic bugler is 
Sammy Davis, Jr., and the mule’s name is Ceffie. Joey Bishop also stars in the adventure-comedy 
directed by John Sturges. 


(This art restricted to publicity use only. Use in paid advertising is expressly forbidden ) 


Bio Briefs 


FRANK SINATRA, the singer, actor, businessman (he owns real-estate, record and motion pic- 
ture companies), has now produced one of the highest budgeted westerns made in America, “Sergeants 3,” in 
which he also stars, with his friends Dean Martin, Sammy Davis, Jr., Peter Lawford and Joey Bishop. He has 
come a long way indeed from his Hoboken heritage of back alleys and blackboard jungles. Deciding early to 
become a singer, Sinatra was eventually hired by Harry James and then Tommy Dorsey. After stirits as a band 
singer, he was radio’s featured vocalist on “Your Hit Parade” and after starring on his own radio show he be- 
came that remarkable phenomenon known as “The Voice.” Shortly after his historic opening at New York’s 
Paramount Theatre “Frankie” came to Hollywood to make “Higher and Higher,” and two years later won a 
special Oscar for a short he made called “The House I Live In.” The appeal for tolerance he made then remains 
the mainstay of Sinatra’s elusive code. His subsequent films were “Step Lively,” “Anchors Aweigh,” “The 
Miracle of the Bells,” “On The Town” and many others. In 1953 the star sought and secured a supporting 
role in “From Here to Eternity,” because he wanted the part, and his foresight won Sinatra his second Academy 
Award. Another non-singing role, in “The Man With The Golden Arm” led to a series of dramatic parts, in- 
cluding “The Joker is Wild,” “Kings Go Forth” and “Some Came Running.” Today, Frank is continually among 
the top two or three names in all record and movie polls and has starred on his own TV spectaculars. That 
first movie was prophetic: he is still going “Higher and Higher.” 
e 


DEAN MARTIN, who makes his performances look easy by working hard at them, was 
born Dino Crocetti in Steubenville, Ohio. An amateur prizefighter, he soon discovered that singing 
for a living was easier than getting hit in the head, and by 1946 he had teamed with Jerry Lewis 
to open a new chapter in the show business book. Their movie careers began in 1949 with “My 
Friend Irma.” Eight years and 16 pictures later the team of Martin & Lewis dissolved, news 
hitting the entertainment world like an H-Bomb. Each then went on to even greater successes as 
“singles.” After one musical, Martin surprised his fans by co-starring with Marlon Brando and 
Montgomery Clift in “The Young Lions” in a straight dramatic role, and turning in a marvelously 
sensitive performance. He has continued to alternate straight drama with light comedy and singing 
roles. These include “‘Who Was That Lady?,” “Career,” “Rio Bravo,” “Ocean’s 11,” and “Some 
Came Running,” the last two with his friend, Frank Sinatra. “Sergeants 3” reunites them, as well 
as the rest of their social club: Sammy Davis, Jr., Peter Lawford and Joey Bishop. Still a good 
boxer, Martin also swims and plays tennis regularly, to keep in shape. He pampers himself by 
staying up late and sleeping late, but reports promptly to the set when he is working. With his 
wife, Jeanne, Dino lives in a Beverly Hills mansion with a putting green in the basement! 


e 
SAMMY DAVIS, JR., has the greatest press-agents in the world: fans! The dancer-singer-actor- 


mime is constantly boosted by the public privileged to see him in nightclubs, on stage, television, movies and 
who hear his hit records. He plays a half dozen musical instruments. “If it’s show business, Sammy can do 
it better than anybody,” his friend Frank Sinatra has said. Born into the “business,” Sammy made his pro- 
fessional bow when he was only a year and a half old, in vaudeville. With his father and Uncle he toured as 
“The Will Mastin Trio” through good times and bad. It wasn’t until after a hitch with the Army and the 
war’s end that Sammy and the trio hit the really big time, playing major variety theatres and nightclubs across 
the country. Then, TV appearances led to Sammy’s hit recording of “Hey, There” and before long he emerged 
as a “single’—eventually starring in the hit Broadway show, “Mr. Wonderful.” He had by then conquered 
all phases of the entertainment world except movies. He made his screen debut opposite Eartha Kitt in “Anna 
Lucasta” and followed with the coveted role of Sportin’ Life in “Porgy and Bess.” Later he co-starred with his 
pals Frank Sinatra, Dean Martin, Peter Lawford and Joey Bishop, in “Ocean’s 11.” They are together again in 
his latest co-starring film. “Sergeants 3,” which realizes his well-publicized ambition to do a western. 


@ 
PETER LAWFORD’s co-starring role in “Sergeants 3” follows his highly commended per- 


formance in “Exodus” and reunites him with his friends Frank Sinatra, Dean Martin, Sammy 
Davis, Jr., and Joey Bishop—with whom he starred in “Ocean’s 11.” Born in London, Peter is 
the only son of Lieutenant General Sir Sidney and Lady Lawford. A globe-trotting family, they 
were in Florida when World War II froze their funds, and Peter went to work as a parking lot 
attendant at the same hotel where they had previously been the most honored guests. Eventu- 
ally he “erashed”? Hollywood and appeared in “Thunderbirds,” then “Eagle Squadron.” Law- 
ford’s big break came in the memorable “Mrs. Mi niver,”’ and other notable films followed, including 
“A Yank at Eton,” “The White Cliffs of Dover,” “The Picture of Dorian Gray,” “Easter Parade” 
and recently “Never So Few.” It was during the filming of this last picture, with Frank Sinatra, 
that their friendship developed. When Lawford purchased screen rights to “Ocean’s 11” he brought 
it to Frank first. Between film appearances, Peter has starred in two television series, “Dear 
Phoebe” and “The Thin Man” and made appearances on major network programs, in addition 
to which he has undertaken various production chores. Married to the former Patricia Kennedy, 
the President’s sister, the actor who is now an American citizen, makes his home in Hollywood. 


e 
JOEY BISHOP, now one of the top comedians in TV and a co-star with Frank Sinatra, Dean Martin, 


Sammy Davis, Jr., and Peter Lawford in “Soldiers 3” became an “overnight success” after over twenty years of 
entertaining. His appearances on the Jack Paar show brought his wry, deadpan wit to national audiences for 
the first time. However, long before this, Joey had been criss-crossing the country with night-club performances 
and delighting audiences everywhere. The turning point in his career, Joey recalls, was when Frank Sinatra 
arranged for him to appear at Bill Miller’s Riviera Club in New Jersey, in 1952. It was his first bit at a “class 
club, and was followed with “gigs” at the Palmer House, the Copacabana, the Las Vegas Sands and many 
others. The comic also breezed through several movies, including “The Deep Six,” “Onionhead and “The 
Naked and the Dead” (“I played both roles,” he quips). Then, with his friend of long standing, he appeared 
with Sinatra in “Ocean’s 11,” in which the above mentioned mutual admiration society also romped. In 
“Sergeants 3” the gang’s all together again and Joey, who now has his own TV series (“The Joey Bishop 


Show”), finds himself one of the most popular performers in show business. 


From Movie Keys Your Around-Town Displays and Plugs on Air 


Frank Sinatra’s Reprise Records has released a long-playing album of music from the lively score 
of “Sergeants 3.” In addition to being your key to around-the-clock broadcasting plugs, the 
album has been provocatively packaged to attract much visual attention, and will enable you to 
set multiple-promotions in your area. The full-color covers feature movie art of Sinatra, Dean 
Martin and Peter Lawford, with complete credits. Billy May, who composed and conducted the 
exciting movie-music has a prominent sell spot on the cover. 


There are tie-in accessories available: Reprise distributors have 18” x 18” window 
display pieces and mats for local co-op advertising. Contact these wholesalers right away and 
work with them to set up your window and in-store displays with every dealer selling records 
and music appliances. 


Follow Up With These Suggestions: 


@ First, set all dealer displays, using the prepared accessories described above and 
supplementing them with scene and art stills and poster material. Enlarge "jump" art 
of the soldiers for use as counter cut-outs. Window and point-of-sale displays should 
feature the Reprise album, but you can build them up with covers from albums and 
singles made by other recording artists in the film (see box below right). 


@ Working with the Reprise distributor, be sure the DJs tie in your playdate with each 
spin of any portion of the album. One or both of you should call on all program 
directors or DJs with records and movie material for around-the-clock programming. 
Suggest segments of successive programs which feature Sinatra or Billy May, during 
which program hosts play selections from the album .. . along with others from the 
many records made by these artists. Good catch-lines for the DJs are ''Man, it's the 
wildest!" and "Even the Indians are funny''"—from the ad campaign. 


@ Seta contest with DJs for the longest list of song or movie titles with the word "three" 
in it. ("We Three," "Three Soldiers''"—stations have song lists which you can use for 
reference and the Motion Picture Almanac or Film Daily Year Book can be your 
authority for judging entries. Offer records, Pocketbook paperbacks, see below left, 
and guest tickets as prizes and promote one or two top awards such as radios or record 
players from the dealers with whom you set the big tie-ins. 


e@ Arrange to have a DJ broadcast from either your lobby, opening day, or from the 
music department of a large department store. Announcements of this stunt, together 
with loss-leader sale prices and giveaways, should be made in the store's ads, on the 
station's air-time, and at your theatre, as well as in your own advertising. 


Paperback Movie Edition 
Sells ‘Sergeants 3' Three Ways 
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Pocket Book Paperback Edition 


Pocket Books, Inc. has published a novelization of the movie, written by the author of its 
screenplay: W. R. Burnett. The jacket of this special edition features front and back cover 
photos from the film, with screen credits. Distributors have 14 x 44 window streamers 
now. Work with them to set “Read The Book—See The Movie” promotions these ways: 


1. Dealers. Don't miss a bookstore, chain store, drug store or supermarket— 
any outlet for these books. Work with the distributors and dealers to get rack 
cards, window cards and truck banners up as far in advance of your playdate 
as you can... and snipe theatre credits to these accessories. Supply dealers with 
posters and I|-sheets to build point-of-sale and window displays, and combine 
them with the record promotion (above) wherever outlets sell both items. (e.g. 
department stores and shopping centers.) 


2. Critics & Opinion Makers. Bring copies of the book to newspaper, radio 
and television critics, columnists, commentators and program directors . 
anyone who can help spread word-of-mouth or give you publicity breaks on this 
all-star feature. If you set screenings, give the books out as souvenirs. 


3. Ballys. Enlarge the covers to make walking street bally, but have three people 
inside the book instead of one. Of course, they are pretty girls, and dressed 
snappily as sergeants! Make book-marks from ad mat 104 and have the girls 
distribute them with "Read The Book—See The Movie" copy—and playdate 
credits on the back. Arrange and announce a book giveaway to the first ticket- 
buyers, opening day. 


Start early and get plenty of mileage from this top-selling paperback publisher’s tie-in. 
The Pocket Book distributor in your area is waiting to hear from you. For further in- 
formation ask him, or contact Brendi Grant, Pocket Books, Inc., 630 Fifth Avenue, New 
York 20, New York. 


Reprise Album 
of Music From The 
Motion Picture Score 


Tie In Local Dance Party Or 
Record Hop With Music Promo 


Dance Parties are naturals for “Sergeants 3” because of the multi-music tie-ins. When approach- 
ing program directors for either TV HOPS or RADIO REMOTES, show them the photo be- 
low, which is a scene from the movie during which time is taken out from the action hi-jinks for 
a western style dance party. Yours can be patterned after it, including decorations, costuming 
and the dancing itself. The personalities hosting these bandstand shows will welcome your movie- 
promotion, for the stars of the film are among those who are continually at the top of their popu- 
larity polls. They can play records made by these artists, in addition to selections from the Reprise 
album (described above) and also use them as prizes and giveaways. Make the paperback books 
(box at left) available also, and give guest tickets to teenagers in the studio. 


e Many teen-age organizations, such 
as the Hi-Fi Clubs across the country, 
have frequent dances which you can 
“sponsor.” The DJ who hosts them has 
lists and will work with you; he and his 
associates will plug it over the air, and 
you can tie-in a merchant for further 
exposure and for the prizes. Call it the 
“Sergeants 3° Round Dance: Not For 
Squares! 


e Decorate the studio western style, 
with posters, accessories, enlarged art 
and scene stills, star stills and cavalry 
props you can promote from a sporting 
goods store or secure from a local costume shop. The studio may have these props, as 
well as western scenery, such as corral fences.. If not, have flats made up inexpensively 
at your signshop. The TV host can play off various on-camera business against them, and 
the more exposure of the western theme you get the more you will increase viewer 
association with your playdate. 


Fe 


e Suggest that the program's regulars be invited to attend this hop in costume. Prizes 
can be awarded to the most unusual sergeant, a girl can be judged as “Sergeant's Girl,” 
and “Funniest Indian” should also be picked. 


e@ Give the program’s regulars time to work out dances they can call ‘Sergeants Three- 
step,” “Indian Twist,’ etc. These kids have the imagination for it. Just consider the 
dances they have already come up with! (The Fish, The Slop.) 


Other Records & Albums You Can Use 


Remember that although “Sergeants 3” is an action-comedy, many members of the cast 
have also been known to sing from time to time! Besides the SINATRA discs, dealers have 
hundreds of records and albums by DEAN MARTIN, SAMMY DAVIS, JR., THE 
CROSBY BROTHERS and BILLY MAY AND HIS ORCHESTRA. All are big sellers 
and will round out your merchant-displays. Use them in the stores and in your lobby—and 
ask all co-operating DJs to plug the playdate with spins of these artists’ records as well as 
the swinging Reprise album described above. 
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FREE Freberg 
Radio and TV Spots 


Since his now classic comedy recording spoofing “Dragnet,” 
Stan Freberg has continually come up with funny, money- 


making satire. DJs automatically associate Freberg’s 
magic with high audience ratings. Recently his advertising 
service was responsible for some of the most hilarious and 
consumer-proven promotions on radio and TV, including 
the Chung King Chow Mein and TV Guide campaigns. 
UA felt that only Freberg’s fey and offbeat humor was 
ideally suited to the mood of “Sergeants 3” and commis- 
sioned him to make a set of soft-sell spots. You’ve never 
heard anything so great! The Freberg Touch, although 
a little heavy on our cash register, is truly magic. Send for 
these FREE selling aids now, and start a little magic of 
your own, 


FREE Interview Record 


Joey Bishop, who also “MCs” the theatre trailer, is his 
usual candid and comical self on this open-end interview, 
which will be used by any program director in his right 
mind. It’s on a long playing record as are the radio spots. 
The TV clips, in varying lengths, are on 16 mm ready-to-go. 


All broadcasting material will be shipped FREE while 
the supplies last. Please be sure to ask the stations to re- 
turn this material to you when it is no longer needed (if 
they will part with it!). Then send it to your United Artists 
Exchange via the Film Delivery Service so it can be used 
with later playdates. Order from: Exploitation Depart- 
ment, United Artists Corporation, 729 Seventh Avenue, 
New York 19, N. Y. 


TELOP AND SLIDE 


Both of the announce- 
ments illustrated are 
available in both styles 
and will be made up 
on either a glass slide 
or a “Telop” print. 
Check form preferred 
before ordering. 


PRICES 


$5.00 without theatre 
imprint. 
*$7.50 with imprint. 
$2.00 for each addi- 
tional slide or telop. 


Style "A" 


Note: Theatre copy 
added locally can only 
be done on the Telop 
print. 


Style ' 


| Order from: | 


QO TITLE CARD CO. 
247 West 46th Street 
New York 36, New York 


Style “A” is for use as regu- 
lar 20-second announcement. 
Style “B” is to be used for 
station break announcement. 
Call letters will be included 
at no extra charge. 


Sell The Laughs 
In Your Lobby 


Keep your theatre displays light and strictly for laughs— 
without losing the action aspect—by utilizing the ad art 
and other elements exploiting the happy-go-lucky attitudes 
of the cast. Here are some suggestions: 


JUMP ART: The jumping figures on the posters 


are especially suitable for action cut-outs. Mount them on 
heavy board for use atop your marquee and on supporting 
columns for a three-dimensional wall display that “jumps” 
out at patrons and passers-by. Catch-copy from the ads 


should be set alongside in cut-out letters, to sell the satire 


and set the mood for this spoof on westerns. 


MAD ART: Jack Davis, who is best known for his 
whacky panoramas in Mad Magazine, has made a special 
comprehensive drawing for us (page 9) which is available 
either as an art still (S-ART-1) or a 3-column mat (3B) 
from National Screen. In the sly fashion which has made 
Davis so popular, he has characterized the stars with poses 
and props which he feels are identified with their per- 
sonalities. Enlarge it for displays in your lobby, on returns 
and overheads or framed out front—as well as for repro- 
ducing on special mailers, throwaways and invitations. 


DRIVE IN operators can take advantage of conces- 
sion, ramp and fence areas for similar posting and also 
real horse-and-soldier ballys in advance of opening. Play 
selections from “Sergeants 3” album over your p.a. system 
and also singles by the various recording artists in the 
movie... with before and after announcements tying them 
in. Your grounds offer the ideal spot for the trampoline 
stuntoutlined at right below. 
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This all-for-fun action drawing (reproduced here smaller than actual size) is 
available as a four column mat (4A) and is an excellent way to involve the 
youngsters. Run it as a contest with a newspaper, awarding prizes for the 
best color-in job entered. Or print a quantity for distribution through cooperat- 
ing merchant. Space has been left at bottom of mat for theatre imprint. 


Order Mat 4A from National Screen Exchange 


Around-The-Town Promotions 
MERCHANT TIE-IN: 


cavalry costumes worn in the movie, and build display with movie accessories 
and playdate snipes. Stores cooperating offer special “Sergeants 3’ Three 
Way Sale. Here’s how it works: Each department of a store offers three items 
at a combination price. Or, make it a Three Day Sale of through-store mer- 
chandise. Another way to tie-in the movie art with store displays is to use 
You’li Jump For Joy When You see These Bargains! accompanied by any 
of the displays with “jumping” figures. 


TUMBLI NG Ti E-UP: All art featuring members of the cast jump- 


ing in the air were made through the use of a trampoline, which is a resilient 
canvas or net mounted on a metal frame and used as a springboard. Such 
tumbling-tables are nationally distrubuted through sporting goods and depart- 
ment stores. You can make a three-way merchant tie-in involving the dealer, 
a shopping center, and your theatre, by setting up a demonstration. Announce 
it in all newspaper advertising, store, shopping center and theatre posting. 
A special set of gallery stills showing members of the cast happily 
working out on the device is available from Nation Screen. Order Stills 
S-EX-1, S-EX-2, S-EX-3, S-EX-4, S-EX-5, S-EX-6. Enlarge them and 
display with tie-in copy explaining how and why Sinatra & Friends are “jump- 
ing’ — and have professional tumblers demonstrate the fun to be had on 
trampolines. Be cautioned that this kind of tumbling is not as easy as it looks, 
so do not invite the onlookers to participate. If the weather man won't co- 
operate, have the demonstration on TV or on your stage. 


NOVELTY GIVEAWAY: 


“Even The Indians Are Funny’ reads one of the ad cam- 
paign’s catch-lines, and you can cash in on it by mak- 
ing the Indian Feather Head Band shown at right. 
Print on light card stock about 214 inches 
wide, with notches cut into one end as 
illustrated. The other end forms a tab, 
which hooks into these notches, making 
a band that will fit any head. Colored 
feathers can be attached with gummed 
tape, by theatre employees. Print the title 
and first five starring names in proper 


Nk 

al it five starring nar " SRATRADEAN MARTIN 
order, as_ indicated. ey continue 

around the band. Keep lettering large and RGEANTS 


set theatre imprint on opposite side from title. Distribute at special matinees 
and tie-in with a super market or other merchant for store giveaways. 


ARMY RECRUITING: Contact the Army unit in your locality 


and work with its recruiting officer these ways: Set up posters in your lobby 
and if you have the room, put a booth there as well, with a recruiting sergeant 
(three, of course, makes a better stunt!) stationed in it. He sells the service 
and you sell Sinatra’s army. Catchlines can read Today's Cavalry Moves On 
Wheels! Tanks Take The Territory! Post photos of heavy motorized 
cavalry equipment in action and offset it with action stills from “Sergeants 3” 
showing the horse-soldiers. Tie-in copy and other stills read This Cavalry 
Took The West Like It Was Never Taken Before!! Army’s cooperation 
as in past, will be posting your 1-sheets on A-Boards with playdate snipes. , 


Dress three window mannequins in the 


ART STILLS: These elements and 
S-ART-1, on page 9, are available as 8x10 
black & white stills. Order by number 
from National Screen Exchange. 


dd were 


S-ART-3 S-ART-5 


PRINTED IN U.S. A. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


